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Odd Catrina (web editorial project) o= N =h= 9/9
— \§2:7  —  —
brand wireframing content editing
identity strategy

tis hard to condense in a
single slide all the hours that
| have spent, along with my
team, on Odd Catrina (www.
oddcatrina.com) since | first
thought of creating it in 2013.
We spent 8 months planning

the project (from developing
the editorial concept, to
designing the wireframe and
logo) before we went live on
February, 28th, 2014.

Everyday | dedicate about two
hours to it, mainly reading
pieces from new contributors,
editing, creating art and

developing content strategy.
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mockup of
the site,
October
2013

2014 2015
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the second of
four versions
of the logo
*shared
credit of
brand
identity with
Ana Paula de
la Borbolla

2001 my first
editorial project
was a little
newspaper

of classroom
gossip and
recipes created
on Microsoft
Publisher called
‘La Rana’, which
| distributed
every month
amongst my
fellow fourth
graders.

PLANEADOR MENSUAL

Lunes Martes Miércoles Jueves Viernes Sabado Domingo
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odd catrina

first version of the editorial calendar, june 2013
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Emprende ITESO (presentation)
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| was invited to be a speaker
at ‘Emprende ITESO', a startup
conference put together by
ITESO Students’ Association,
this past March.

There, | shared my experience
developing Odd Catrina and
shared the most valuable
lessons that my team and |
have learned in these two

years.

Un semillero de buenas ideas llamado
Emprende ITESO 2015

=1 T s NI CE = o N DA
gl 20 marzo, 2015 a las 1:30 PM

Encontrar talentos universitarios para consolidar en ellos su futuro profesional, fue el objetivo de la actividad

organizada por la Unién de

Promover el emprendimien

http.//www.iteso.mx/web/general/detalle?group id=1872658

Mar. 19
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public slide
speaking design

EL EMPRENDEDOR

no siempre cabemos
en el estereotipo;
a veces emprendemos

‘a lo gitano’

EL PROCESO DE GANARTE A
TU AUDIENCIA

O 1. Primero te ven
(Awareness )
ﬂ 1. Luego indican

que “les gustas”

METIDA DE PATA

e 3. Finalmente te 3
' muestran su aprecio #

(Engagement)

En la que no aprovechas los canales que ya
tienes abiertos (Twitter)

Carlos Tapia, Tierra de Ideas (2013)

some slides from the presentation

www.pilargomezuiz.com
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¢COmo nos vemos los tapatios? (print/digital publication) LE] BHE 1/9
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project editorial
management design

| led the design and production

of this year’s publication of
y P Details of the print booklets

the Quality of Life survey that View all 17 volumes

online at: http.//www.jaliscocomovamos.org/881-2

Jalisco CoOmo Vamos conducts
every year, supervised

its production from the
development of the concept
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to the final printing stages,

and coordinated a team of
designers and photographers
for the production of this
report. The survey was
published in 17 individual

volumes and only 5 went
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Ciudadano Metropolitano (cut-out animation)
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Our research team at Jalisco
Como Vamos designed

a profile of the average
(Guadalajara citizens (we
chose to depict them as one
man and one woman) based
on our data to present to
the mayors who were just
taking office at the end of
September. To present these
results we produced a short
video illustrating their needs
and most concerns.

| directed it.

*shared credit

-research. Felipe Rodriguez
-characters: Edgar Quintana
-script: Augusto Chacon

-photography: Santiago Chacon
-editing: David Chacon

video

Watch video at:

https.//www.youtube.com watch?2v=p/CyhmupNhA
(subtitles in English available by pressing the 'CC’
button)

Behind the scenes

Sep. 30
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https://www.youtube.com watch?v=p7CyhmupNhA

Jalisco Como Votamos (political pedagogical project)
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People from Guadalajara seldom know to which district
they belong to, let alone who their local representatives
are. To foster citizen's electoral knowledge during this
midterm elections in Mexico (celebrated June 7th), at
Jalisco CoOmo Vamos we created a microsite with basic
information on the election process, but we added a
section with Google Maps so that prospective voters
could know their local district and the candidates of all
parties running for legislative offices in these territories.
This was the first time electoral geography was made
user friendly and accesible in Jalisco, and our effort was
recognized by the local electoral institute (IEPC, for its
acronym in Spanish).

*shared credit with Felipe Rodriguez

Jalisco ,

2010 2011 2012 2013

Distrito local?
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Jalisco

interactive graphic
design

This image indicates to which
municipality each district
belongs to.

A user could zoom in to find
her home or click on the
external link to search for her
address directly on Google.

Once the user knew her district,
she could click on it and the
candidates of each party
running for the local Congress
would display.

View online at:
http.//jaliscocomovamos.org/
distritos-locales-zmg
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Cultura para todos (presentation design)

In Guadalajara, socio-economic dispari-
ty and highly centralized cultural venues
alienate the city's poorest from recre-
ational activities outside their homes.
Based in facts from our latest survey,
at Jalisco CoOmo Vamos, we set out to

demonstrate how the absence of cultur-

al and recreational activities in our city's

edges affect the quality of life of the peo-
ple there and propose several solutions.

We organized an event was hosted on
September 2nd at ITESO, Guadalajara’s
Jesuit University. Cultural management
students, renowned personalities from
the cultural arena, as well as public offi-
cers and journalists were present. The
next day we appeared in the major local
newspapers.

Carencias

Porcentaje de encuestados que
tiene en su colonia

ESPACIOS RECREATIVOS CERCA DE CASA
.‘
@m.,@‘
Cine o teatro

*Total de encuestados en El Salto,
El Salto AMG*
Tlajomuco, Tonala Tlaquepaque y Zapopan

2010 2011 2012

2013 2014 2015

OFERTA CULTURAL EN EL AMG

Algunas
instalaciones
reflejadas
en el mapa:

ZAPOPAN

Academias de

GUADALAJARA

TONALA

EL SALTO

TLAJOMULCO
TLAQUEPAQUE

Slides: from sketches to final versions
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data slide
visualization design

Media clipppings

“g*"l
www.pilargomezuiz.com pQéMEz Ruiz



Florité Blog (content marketing & infographic)
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(Guadalajara-based teashop
and reseller Florité commis-
sioned an associate at Odd
Catrina and | to develop con-
tent for their blog. | was in
charge of writing an article,
that explains how green tea is
produced and its main variet- _ ) K
les. | also wrote the advertis- Screenshot of blog post

ing copies and designed the http://www.floriteshop.com/te-verde-variedad
ads to promote the article on
their social media channels
(mainly Facebook and Twitter)
as well as an infographic to
complement the text in the
blog.

o o o S S Co )
2010 2071 2012 2013 20174 2015

Social media
content calendar

writing content
strategy

Infographic: from
sketch to final version

graphic
design
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La melancolia de los suenos perdidos (newspaper article) P 9/9

news-reporting/

While interning at El Informador, during the Fall of 2011, writing

| mainly copy-edited sports pieces and developed a small ARTES

Artes plasticas Proemockon culfural

section recommending restaurants and tourist attractions

for the visitors of our city during the XVI Pan American La mela ﬂCO"& de IOS puru]ur.:fpt;rrumimus
ames. sSuenos perdldﬁs ST e

El Universo Magico de Fernando Garnido es una colec
de obras gue recrean &l mundo interios, montada en la Galeria Vértice

Once, however, the Arts Editor gave me the opportunity
to write a piece about an art exhibition of Mexican

artist Fernando Garrido. | visited the gallery and later
conducted a phone interview with Garrido. | have known
since then that my favorite jounalistic genre is the
interview, as | love translating rich conversations into
written portraits.

Sep. 24
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