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It is hard to condense in a 
single slide all the hours that 
I have spent, along with my 
team, on Odd Catrina (www.
oddcatrina.com)  since I first 
thought of creating it in 2013. 
We spent 8 months planning 
the project (from developing 
the editorial concept, to 
designing the wireframe and 
logo) before we went live on 
February, 28th, 2014. 

Everyday I dedicate about two 
hours to it, mainly reading 
pieces from new contributors, 
editing, creating art and 
developing content strategy. 

brand
identity

content
strategy

wireframing

Odd Catrina (web editorial project)

editing

Catrinas, no mujeres divinas
Publicado por Rocío 22 nov 2013 21:00

COMPARTE

LEE MÁS 
COMO ÉSTE

FILOSOFÍA, CULTURA Y OTRAS OCURRENCIAS

Más que 
princesas

7 oct 2013

La policía 
de la falsa 
decencia

12 ago 2013Me millor restin num facea corest ma simet eicit odiorep erovita que ne 
voluptam ipidian istisquaecab is idelend estrum serae quis si ut libero tem 
voluptatium qui nonet quatus est harum endus es ratius, velluptatur, qui con 
pere lab inulparument fuga. Ut molut et illitia volorro qui aut possim ent officie 
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dolum quam niatis sit lati aceriam imi, odiatus ut abo. Itaque sit est ommolori 
officiis untiam, sinis quiatem untio cus, int eseque veles nonseque cuptate 

Omporpor sus senis intotaturia dolum imagnataqui accae quid quo omnimus 
eium aut et latur, que eliberc hilluptatem volorec aboreru ptatibus.
Cab inctotate se nost, illut illore verions endioru ntionet ulpari blaboru 
mquam, ilUmque nus. Ferempore de el eturepu dionsequam sinis ium harum

De la tierra del machismo, nace nuestra réplica

Pi doluptatiis mo veliqui iusam cus molores veriorest ad maio volor res elist, 
isciis pre, officipitae at.
Min consequi dolupti ducias et et aut aditatem fuga. Nam quam, abor mi, 
officid qui optatemque nis rehende lamus.

Con nonsequi doluptas sit voleceat expel maionsenis derupta nis quo inti nim 
ni utate odisquo sandem est quas et, optis exces explit, sunt eaquistrum quide 
nost quamendanis etureicipsum experfe recturi tatur?

Ibusciantium velitenda ides ipic te des expliciatur, cum nam rem elent volupis 
pe eum hit omnim quaes solendus accae nobis siti ratem dolorum ipitiat.
To ipsaessum ut magnate od maximen istias maio et incia corpores volor sedi 
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Etiquetas: machismo x temas de género x Vicente Fernández

foto: Pilar Gómez
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9GAG, la caja de empatía
15 ago 2013

Una prenda cinco veces; 
el saco de flores

16 jul 2013

Las redes sociales, ¿un 
antídoto para sindicatos 
y otros dinosaurios?

16 jul 2013

Pan de muerto, 
versión cupcake
6 nov 2013

No lo corras de tu clóset, 
que volverá
22 nov 2013
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first version of the editorial calendar, June 2013

mockup of
the site, 
October 
2013

2001: my first
editorial project 
was a little 
newspaper 
of classroom 
gossip and 
recipes created 
on Microsoft 
Publisher called 
‘La Rana’, which 
I distributed 
every month 
amongst my 
fellow fourth 
graders.

the second of 
four versions
of the logo
*shared 
credit of 
brand 
identity with 
Ana Paula de 
la Borbolla

http://www.oddcatrina.com
http://www.oddcatrina.com
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public
speaking
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slide 
design

I was invited to be a speaker 
at ‘Emprende ITESO’, a startup 
conference put together by 
ITESO Students’ Association, 
this past March.

There, I shared my experience 
developing Odd Catrina and 
shared the most valuable 
lessons that my team and I 
have learned in these two 
years. 

http://www.iteso.mx/web/general/detalle?group_id=1872658

Emprende ITESO (presentation)

2010 2012 201420132011 2015

Mar. 19

El emprendedor
no siempre cabemos

en el estereotipo; 

a veces emprendemos

‘a lo gitano’

El proceso de ganarte a 
tu audiencia

1. Primero te ven
(Awareness)

1. Luego indican 
que “les gustas”

3. Finalmente te 
muestran su aprecio
(Engagement)

Carlos Tapia, Tierra de Ideas (2013)

metida de pata
#3 

En la que no aprovechas los canales que ya 
tienes abiertos (Twitter)

some slides from the presentation

http://www.iteso.mx/web/general/detalle?group_id=1872658
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I led the design and production 
of this year’s publication of 
the Quality of Life survey that 
Jalisco Cómo Vamos conducts 
every year, supervised 
its production from the 
development of the concept 
to the final printing stages, 
and coordinated a team of 
designers and photographers 
for the production of this 
report. The survey was 
published in 17 individual 
volumes and only 5 went 
to print. 

Mar. 

editorial
design

project
management

4/9¿Cómo nos vemos los tapatíos? (print/digital publication)

Details of the print booklets
View all 17 volumes
online at: http://www.jaliscocomovamos.org/881-2

http://www.jaliscocomovamos.org/881-2
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Our research team at Jalisco 
Cómo Vamos designed 
a profile of the average 
Guadalajara citizens (we 
chose to depict them as one 
man and one woman) based 
on our data to present to 
the mayors who were just 
taking office at the end of 
September. To present these 
results we produced a short 
video illustrating their needs 
and most concerns. 
I directed it. 

Sep. 30

video

5/9Ciudadano Metropolitano (cut-out animation)

*shared credit
-research: Felipe Rodríguez
-characters: Edgar Quintana
-script: Augusto Chacón
-photography: Santiago Chacón
-editing: David Chacón

Watch video at: 
https://www.youtube.com watch?v=p7CyhmupNhA
(subtitles in English available by pressing the ‘CC’ 
button)

Behind the scenes

https://www.youtube.com watch?v=p7CyhmupNhA
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interactive

May

People from Guadalajara seldom know to which district 
they belong to, let alone who their local representatives 
are. To foster citizen’s electoral knowledge during this  
midterm elections in Mexico (celebrated June 7th), at 
Jalisco Cómo Vamos we created a microsite with basic 
information on the election process, but we added a 
section with Google Maps so that prospective voters 
could know their local district and the candidates of all 
parties running for legislative offices in these territories. 
This  was the first time electoral geography was made 
user friendly and accesible in Jalisco,  and our effort was 
recognized by the local electoral institute (IEPC, for its 
acronym in Spanish).

6/9Jalisco Cómo Votamos (political pedagogical project)

This image indicates to which 
municipality each district 
belongs to. 

A user could zoom in to find 
her home or click on the 
external link to search for her 
address directly on Google.

Once the user knew her district, 
she could click on it and the 
candidates of each party 
running for the local Congress 
would display. 

View online at: 
http://jaliscocomovamos.org/
distritos-locales-zmg

*shared credit with Felipe Rodríguez 

graphic 
design

http://jaliscocomovamos.org/distritos-locales-zmg
http://jaliscocomovamos.org/distritos-locales-zmg
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In Guadalajara, socio-economic dispari-
ty and highly centralized cultural venues 
alienate the city’s poorest from recre-
ational activities outside their homes. 
Based in facts from our latest survey,  
at Jalisco Cómo Vamos, we set out to 
demonstrate how the absence of cultur-
al and recreational activities in our city’s 
edges affect the quality of life of the peo-
ple there and propose several solutions. 
We organized an event was hosted on 
September 2nd at ITESO, Guadalajara’s 
Jesuit University. Cultural management 
students, renowned personalities from 
the cultural arena, as well as public offi-
cers and journalists were present. The 
next day we appeared in the major local 
newspapers.

Aug.

7/9Cultura para todos  (presentation design)

slide 
design

data
visualizationEL OLIMPO 

CULTURAL

 

Algunas
instalaciones

refl ejadas
en el mapa:

Ver resto en Anexo 4

Academias de 
danza
Auditorios
Bibliotecas
Cines
Casas de cultura
Escuelas y talleres 
de pintura
Foros
Galerías
Teatros

ZAPOPAN

GUADALAJARA

EL SALTO

TONALÁ

TLAJOMULCO

2 Diferencias de oferta cultural en municipios

OFERTA CULTURAL EN EL AMG

TLAQUEPAQUE

Carencias
Porcentaje de encuestados que 

no tiene en su colonia

El Salto AMG* *Total de encuestados en El Salto, Guadalajara, 
Tlajomuco, Tonalá Tlaquepaque y Zapopan

Carencias
Porcentaje de encuestados que 

no tiene en su colonia

El Salto AMG* *Total de encuestados en El Salto, Guadalajara, 
Tlajomuco, Tonalá Tlaquepaque y Zapopan

ESPACIOS RECREATIVOS CERCA DE CASA

67
%

47
%

Cine o teatro

vs.

Slides: from sketches to final versions

Event

Media clipppings
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Jun. 

Guadalajara-based teashop 
and reseller Florité commis-
sioned an associate at Odd 
Catrina and I to develop con-
tent for their blog. I was in 
charge of writing an article, 
that explains how green tea is 
produced and its main variet-
ies. I also wrote the advertis-
ing copies and designed the 
ads to promote the article on 
their social media channels 
(mainly Facebook and Twitter) 
as well as an infographic to 
complement the text in the 
blog. 

writing content
strategy

graphic 
design

8/9Florité Blog (content marketing & infographic)

http://www.floriteshop.com/te-verde-variedad

Screenshot of blog post

Infographic: from 
sketch to final version

Social media 
content calendar

http://www.floriteshop.com/te-verde-variedad
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While interning at El Informador, during the Fall of 2011, 
I mainly copy-edited sports pieces and developed a small 
section recommending restaurants and tourist attractions 
for the visitors of our city during the XVI Pan American 
Games. 

Once, however, the Arts Editor gave me the opportunity 
to write a piece about an art exhibition of Mexican 
artist Fernando Garrido. I visited the gallery and later 
conducted a phone interview with Garrido. I have known 
since then that my favorite jounalistic genre is the 
interview, as I love translating rich conversations into 
written portraits. 

news-reporting/
writing 

2010 2012 201420132011 2015

Sep. 24

La melancolía de los sueños perdidos  (newspaper article) 9/9


